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Abstract 

 

The present study was conducted to examine the socio-economic status of dairy farmers, existing milk 

distribution systems of different market actors and problems confronted by them in case of milk 

production and distribution in Dhaka. Simple random sampling was employed to collect primary data 

from 70 different market actors (50 farmers and 20 market intermediaries) from Dhaka districts from 

November 2017 to January 2018. Descriptive analysis was used to fulfil the objectives. The findings 

indicate that price of milk varied on the basis of variation of distribution channels. Though Australian 

breeds were most popular among different breeds and reared by 94 percent of respondents, milk yield 

of Mundi breed was higher than others. Average quantities of milk distributed by farmers were 127, 

144, 168, 96 and 20 liter per day to consumers, farias, wholesalers, sweetshops and retailers 

respectively. Shares of market actors’ in consumer’s price were different over different distribution 

channels which was highest for farmers and wholesalers in case of direct sell to final consumers. 

Problems faced by farmers were ranked on the basis of estimated value of PCI (Problem Confrontation 

Index) which ranged from 54 to 141. High price of dairy feed was considered as most severe problem 

to farmers with PCI value of 141 followed by lack of structured milk market and interruption in supply 

of electricity with PCI values of 86 and 79 respectively. On the other hand, political unrest and low 

price of milk were major constraints to market intermediaries.  
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1. Introduction 

 

Dairy farming is potentially the most profitable 

farming enterprise though it is a capital intensive 

business and requires a considerable amount of 

financial commitment (Datta et al., 2019). Asia 

occupied second position in case of dairy milk 

production after Europe as more than one-third 

of total dairy milk was produced here in 2017-18 

(FAOSTA, 2018). Livestock farming has 

immense importance in the economy of 

Bangladesh with the contribution to GDP at 

constant rate of 1.43 percent and in the 

agricultural sector, the contribution to GDP from 

this sector is 13.35 percent (BER, 2020). It 

provides income generating opportunities to 

great portion of population and has impact on 

alleviating poverty (Shamsuddin et al., 2007) as 

income can be generated more regularly than 

crop cultivation (Asaduzzaman, 2000). Livestock 

sector is the significant source of animal protein 

and milk contains proteins, fats, vitamin 

supplements, and major minerals which are vital 

elements for human health. Agriculture and 
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livestock sector employs nearly 40 percent of 

total labor force (BER, 2020). Bangladesh 

government has focused on sustainable livestock 

development and taken many initiatives to 

improve this sector. Most prominent initiatives 

are implementation of artificial insemination, 

production and dissemination of vaccine, 

development of different livestock varieties 

through increased production of liquid and 

frozen semen, and prevention and control of 

different fatal disease such as anthrax, foot and 

mouth diseases, and avian influenza (BER, 

2020). The consequence of these initiatives has 

increased the number of livestock to 616.49 lakh 

(BBS, 2018) and the number of cattle to 242.38 

lakh (BER, 2020). With the faster rising demand 

than the production, the country is yet to meet 

the national demand in case of dairy milk. Every 

year the nation has to face a huge gap between 

the total national demand of milk and total 

production as there was a deficiency of 5.62 

million ton with 15.03 and 9.4 million ton 

demand and production respectively (DLS, 

2018). Minimum requirement of milk for a 

person per day is 250 ml to achieve sustainable 

development goals and to have a healthy 

generation but only 158.19 ml/day/head is 

available to consume (DLS, 2018). Bangladesh 

had to import 0.11 million tons of milk to meet 

the domestic requirement (BBS, 2018) and 

counted an export payment of BDT 2976.4 crore 

for dairy produce (Bangladesh Bank, 2020). 

Majority of dairy farmers were smallholders, 

(Uddin et al., 2010) and they were responsible 

for production of more than three fourth of total 

milk (Uddin et al., 2012a). Productivity of these 

dairy farm was low due to low productive 

indigenous breed (Uddin et al., 2011). 

 

A huge study was conducted on the economic 

analysis of dairy farming especially on small 

scale dairy farming. Alam et al. (1995) 

compared the cost of production of mini dairy 

farms to medium and small farms and found that 

higher cost was associated to mini dairy farms 

with higher returns than others. Kabir and 

Talukder (1999) conducted study on the impact 

of government intervention on small scale dairy 

farming and showed that subsidy had significant 

positive impact on the production and 

consumption of milk. Shamsuddoha and 

Edwards (2000) revealed the problems and 

prospects of dairy sectors. Shamsuddin et al. 

(2007) found positive relationship between 

improved management and increased income. 

According to Uddin et al. (2010), higher milk 

yield with lower milk production cost was 

possible in large scale intensive production 

system compared to small-scale traditional 

system. Uddin et al. (2012b) focused on role of 

dairy farming in improving the livelihood of 

farmers. Farmers generated higher economic 

benefits rearing crossbred cows to the dairy 

compared to the indigenous breeds (Hossain et 

al., 2005; Datta et al., 2019). Profitability of 

dairy farming was justified by previous 

literatures (Mandate et al., 2009; Barua et al., 

2017; Islam et al., 2018; Rahman et al., 2019). 

Rashid et al. (2015) revealed that the dairy 

farming was more profitable under commercial 

management than traditional management. Islam 

et al. (2016) represented the socioeconomic 

condition of the dairy cum fodder farmers of 

Sirajgonj and Pabna district and reported 

improved livelihood status in term of increased 

capitals from fodder cultivation and dairy 

farming. 

 

Few studies focused on the supply chain and 

value chain analysis of dairy milk. Ghosh and 

Maharjan (2002) identified three different milk 

marketing channels and highlighted the variation 

of quality and prices of milk under different 

channels. Analyzing the supply chain of 

wholesale milk market in Dhaka district Mandal 

et al. (2008) found that the value addition of 

sweet meat shop owners were higher than that of 

other intermediaries. Supply of milk was 

affected by the variety of milking cows, age and 

experience of dairy farmers (Barua et al., 2017). 

According to Islam et al. (2018), higher value 

was added by tea seller than other market actors. 

On the other hand Rahman et al. (2019) showed 

that the value addition was higher for milk 

producer compared to other marketing actors 

under the study conducted on the value chain 
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analysis of small scale dairy farmers. Half of the 

milk was channeled from farmers to consumers 

through milkman and sweetshops. Only 10 

percent of the milk was channeled directly to 

local market and consumers through home 

delivery (Antor et al., 2020). 

 

Increased population and consciousness of 

educated city dwellers’ about milk products and 

nutrition allured farmers to be engaged in dairy 

farming which accelerated the development of 

many small and medium-size dairy farms in 

Dhaka district to capture the progressive milk 

market. A large repository of studies was found 

on dairy milk. But socioeconomic condition of 

dairy market actors in Dhaka districts and 

present milk distribution system in this most 

populous city remained behind the light as 

relevant previous studies provided information 

of past scenario, almost a decade ago. Little 

information was found about the farmer’s 

preferred and mostly reared cattle breeds for 

dairy farming in Dhaka district. All these 

attracted to conduct the present study to assess 

the socio-economic condition of dairy market 

actors especially farmers, existing milk 

distribution channels operated by them and 

market actors’ shares in consumer’s price. The 

study also focused on the constraints responsible 

to make farmers reluctant to dairy farming and 

wished to have greater attention from respective 

authorities in minimizing these problems for 

sustainable development of dairy sector in 

Bangladesh. 

 

2. Methodology 

 

The primary data were collected from five 

upazilas of Dhaka district purposively 

considering time and money constraints. Higher 

concentration of dairy farms was major criteria 

for selecting the study area.  A total of 70 

respondents were selected as sample for the 

study. Among them, 50 dairy farmers and 20 

market intermediaries were selected through 

simple random sampling from 15 locations on 

the basis of concentration of dairy farms. Data 

were gathered from the respondents through 

direct interview with two pre-tested semi 

structured questionnaires, one for dairy farmers 

and another for middlemen from November 2017 

to January 2018. Collected raw data were 

inserted in excel for editing and coding. Analysis 

of data was performed with the help of SPSS 

(statistical package for social sciences). Socio 

demographic profile and milk distribution 

channels for farmers and market intermediaries 

(wholesalers or retailers) were analyzed. 

Producers’ and market intermediaries’ share 

(wholesalers, farias, and retailers/goalas) in 

consumers’ price were calculated as followed: 

 

i. Farmers’ share in consumers’ price = 

(Farmers’ selling price/ Consumers’ 

purchasing price)*100 

ii. Market intermediaries’ share in consumers’ 

price = (Market margin of Market 

intermediaries’/ Consumers’ purchasing 

price)*100 

 

Problem faced by dairy farmers were ranked 

using PCI (Problem confrontation Index) 

formula where problems were categorized in 

four groups on the basis of severity of the factors 

to farmers. 

Problem Confrontation Index, 

Where, 

Ps= number of dairy farmers considered the 

factor as severe problem 

Pm= number of dairy farmers considered the 

factor as medium problem 

Pg = number of farmers considered the factor as 

general problem 

Pn = number of farmers considered the factor as 

negligible problem 

 

3.  Results and Discussion 

 

3.1 Socio-economic profile of dairy farmers 

Most of the respondents who were engaged in 

dairy farming were middle aged and the average 

age of farmers was 46.44 years which 

represented the working age defined by BBS 

(2019) (Table 1). Not a single farmer was found 
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as female and below 25 years old. Few farmers 

were more than 65 years old which falls in the 

dependent group in Bangladesh. The number of 

people living together with the same head of the 

family was considered as the family size in this 

case. Average family size of dairy farmers’ was 

5.94 and it was higher than the national average 

family size which is 4.06 (BBS, 2019) (Table 1). 

Very few extended families were found in the 

study areas. Most of the farm family had one 

income earner. Other members of the family 

depended on them for livelihood whether it was 

nuclear or extended family. Evidence of 

educated member was quite low in the dairy 

farm families. On an average 2 members of a 

family were found to be educated (Table 1). 

Average size of dairy farm was 0.03 ha in the 

study area. Many farmers depended on dairying 

for their livelihood which generated 80 percent 

of income. More than half of the farmers totally 

depended on dairy farm for their income which 

supports Hossain et al. (2005). 

 

More than half of the respondents depended on 

dairy farming for their livelihood and the 

percentage was about 58 percent where Hossain 

et al. (2005) found business was major 

occupation to more than half of the respondents. 

Few farmers considered dairy farming as a 

secondary source of income along with business. 

Few were engaged in service sector and only 2 

percent of farmers were day labor (Table 2). 

Most of the farmer were literate and half of them 

completed primary education which supports the 

findings of Uddin et al. (2012b) and Hossain et 

al. (2005). Higher educated farmers were also 

found in the study area and 8 percent had 

bachelor degree (Table 2). Negligible number of 

respondents were illiterate.  

 

Though dairy farming is a lucrative business for 

recent situation, many farmers are still not 

interested to invest in this sectors. Uncertainty 

and risk are associated with dairy farming. It was 

observed that 76 percent of the entrepreneurs had 

to rely on self-funding. Very few farmers had the 

opportunity to operate their dairy farms as 

partnership business and 22 percent farmers were 

fortunate enough to have ancestor’s farm (Table 

2). As credit facilities were not sufficient for 

establishing dairy farms, 40 percent farmers 

depended on their own capital and very few 

farmers got the credit facilities from bank which 

contradicts Hossain et al. (2005) who found bank 

loan as main source of capital for most of the 

farmers. Some of the respondents generated 

capital jointly from self-fund and bank loan 

(38%). Few NGO provided loans which was 

combined with own fund (16%) to form capital 

for establishing dairy farms in that region (Table 

2). Amount of return depends on initial 

investment though other factors have influence. 

Large amount of investment is required to 

establish a dairy farm. Most of the farmers 

started dairy farm as sole proprietorship and their 

initial investment was less than BDT 2 lac and 

result remains in line with Hossain et al. (2005). 

Very few farmers had the ability to invest up to 

BDT 5 crore initially though one third of the 

farmers started their farm with BDT 5 to 20 lac.  

 

Table 1. Information regarding farmers’ age, family size and farm size 

 

Particulars Statistical indicator 

Mean Standard deviation 

Age (Years) 46.44 10.56 

Family size (No of person) 5.94 2.46 

Earning member (No of person) 1.34 0.69 

Educated member (No of person) 2.04 1.73 

Size of dairy farm (Hectare) 0.03 0.04 

Percentage of income earned from dairy farm (%) 80.20 25.33 

Source: Field survey, 2018 
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Table 2. Profession, education, and investment scenario of the sample farmers 

 

Particulars  Number of farmers (n=50) 

Frequency Percentage 

Profession 

Farmer 29 58 

Day labor 1 2 

Farmer + businessman 12 24 

Service 8 16 

Education (years of schooling) 

Illiterate  3 6.0 

Primary (1 – 5) 28 56.0 

Secondary (6 – 10) 13 26.0 

Higher secondary (11 – 12) 2 4.0 

Graduate or above (>12) 4 8.0 

Farm ownership   

Own  38 76 

Partnership  1 2 

Ancestor 11 22 

Source of capital   

Own  20 40 

Bank loan 3 6 

Own + bank loan 19 38 

Own + NGO 8 16 

Initial investment (BDT)   

20000-70000 8 16 

70000-150000 16 32 

150000-200000 5 10 

200000-500000 6 12 

500000-1000000 8 16 

1000000-2000000 4 8 

>2000000 3 6 

Source: Field survey, 2018 

Note: BDT = Bangladeshi Taka (1 US dollar equalled approx. BDT 84 in year 2018). 

 

Table 3. Age of market intermediaries 

 

Age (years) Statistical indicator 

Mean Standard deviation 

Wholesalers  34.40 6.23 

Retailers  34.50 9.13 

Sweet shoppers  44.00 6.67 

Source: Field survey, 2018 

 

3.2 Summary statistics of market intermediaries 
The average age of market intermediaries did not 

vary significantly in the study areas except few 

cases. Average age of wholesalers, retailers and 

sweet shoppers were 34.40, 34.50 and 44 years 

respectively (Table 3). None of them were below 
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15 years or above 65 years which indicated that 

market intermediaries were in the active working 

age group (BBS, 2019). 

 

Education is the prerequisite for improved 

marketing techniques which is considered to be 

correlated with better livelihood through better 

earnings. All of the market intermediaries in the 

study area were literate. Large number of 

wholesalers and retailers (60 and 50 percent 

respectively) had only primary level of education 

(Table 4). Few of them completed secondary 

level.  

 

3.3 Scenario of different cattle breeds reared by 

farmers 

Australian cattle were mostly reared breed to 

dairy farmers in the surveyed region as 94 

percent of respondents had this variety in their 

farms. Jersey, Holstein Friesian, Sahiwal and 

Sindhi were in preferences for dairy farming 

after Australian breed. The price of a dairy cow 

with a calf varied depending on the breeds and 

highest price had to count to have a Nepali cow 

with calf. Most of the breeds’ were available 

from 250000 BDT to 375000 BDT though costs 

of Cross and Deshi breeds were lower than that. 

Average price of a calf was recorded from 35000 

BDT to 60000 BDT depending on breeds (Table 

5). Average selling price of a dairy cow varied 

from 50000 BDT to 100000 BDT when cows 

were sold for slaughtering. The average 

production of milk in different farm differed due 

to the variation in breeds of cattle. Milk 

production was recorded from 7.25 to 40 liter per 

day in first four months after calving and the 

result was much higher than the findings of Datta 

et al. (2019) but supports Alam et al. (1995). 

Milk production was 3.75 to 30 liter per day in 8 

months afterward.  

 

Table 4. Education of market intermediaries 
 

Criteria 

 

Frequency n=20 Percent 

Retailers Whole- 

salers 

Sweet 

shoppers 

Retailers Whole- 

salers 

Sweet 

shoppers 

Education (years of schooling) 

Primary (1-5) 5 3 1 50 60 20 

Secondary (6-10) 5 2 3 50 40 60 

Above secondary (>10) 0 0 1 0 0 20 

Source: Field survey, 2018 

 

Table 5. Information on different cattle breeds  
 

Variety of 

Cow 

% of 

farmers 

Price of a 

dairy cow 

with calf 

(BDT) 

Price of a 

calf 

(BDT) 

Selling price (one 

dairy cow/reject cow 

for slaughtering) 

(BDT) 

Milk yield in 4 

months after 

calving 

(liter/day) 

Milk yield in 

8 months 

afterward 

(liter/day) 

Australian 94 258830 45000 103829.78 19.64 11.52 

Jersey 52 270384 50000 87307.69 20.42 11.97 

Friesian 24 259166 47000 86250 22.17 11.58 

Sahiwal 22 284545 50000 87272.73 25.64 14.09 

Sindhi 2 240000 45000 100000 19 11 

Nepali 2 400000 60000 100000 25 15 

Rani 2 375000 55000 80000 29 13 

Mundi 2 375000 60000 80000 40 30 

Cross 10 177000 40000 66000 14.4 8.6 

Deshi 8 77550 35000 50000 7.25 3.75 

Source: Field survey, 2018 
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3.4 Milk distribution channels  

 

Farmer used to maintain different milk 

distribution channels to wholesalers, farias (they 

purchase milk from farmers and sell directly to 

consumers only in the study area), 

retailers/goalas, sweet shoppers, and direct 

consumers in order to sell raw milk (Figure 1) at 

different prices ranged from 55 to 85 BDT per 

liter.
 

Average amount of milk supplied from 

farmers to consumers through different market 

intermediaries varied due to the variation of 

distribution channels. Average amount of milk 

distributed from farmers to direct consumers was 

126.66 liter per day. The quantities were 143.66, 

167.60, 95.72, and 20 liter per day when milk 

was distributed from farmer to farias, farmer to 

wholesalers, farmer to sweet shops, and farmers 

to retailers respectively.  

 

Medium traders in dairy milk distribution 

channels were recognized as wholesalers who 

deal with larger volume of milk without any 

fixed business premises than other market actors. 

They purchased milk from dairy farmers at an 

average price lower than market price and sold to 

sweet shops/restaurants, retailers, and consumers 

at prices ranged from 60 to 80 BDT per liter. On 

an average, 63.60 liter, 67.50 liter and 36.50 liter 

milk were distributed per day to sweet shops, 

retailers, and consumers respectively from 

wholesalers. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1. Milk distribution channel 

 

Source: Author’s construction from field survey, 2018 
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Retailers were the last participants in the milk 

distribution channels who dealt with final 

consumers directly. Generally they got the 

supply of milk from farmers, wholesalers, and 

farias. They bought raw milk in small volume 

through bargaining and sometimes on the basis 

of pre-fixed market price and sold directly to the 

ultimate consumers through retail shops or home 

delivery services (Figure 1). Most of them had 

no permanent shop except few. The average 

amount of milk distributed from retailers to 

direct consumers was 87.50 liter per day. They 

had to count 55 to 60 BDT per liter to purchase 

milk and charged 80 to 100 BDT per liter from 

consumers. 

 

Sweet shoppers purchased raw milk from 

wholesalers and farmers and sold processed milk 

or milk products (sweets) to ultimate consumers 

(Figure 1). For processing activities they had to 

purchase large volume of milk at lowest possible 

prices from wholesalers and farmers and the 

average price was 61.50 BDT per liter. To have 

profit, they had to sell processed milk or sweets 

at a high price relatively considering processing 

cost. They sold 23 kg sweets per day to final 

consumers at an average price 250 BDT per kg. 

 

3.5 Market actors’ share in consumer’s price 

 

Market actors’ share in consumer’s price were 

different for producers and market intermediaries 

in different distribution channels. Producers’ 

share was highest when they distributed milk 

directly to consumers which supports the 

findings of Rahman et al. (2019) and the shares 

were same for other channels except one. 

Wholesalers enjoyed highest share when they 

purchased milk from farmers and sold directly to 

consumers. 

 

Table 6. Market actor’s share in consumers’ price  

 

Milk 

distribution 

channel 

Farmers’ share in 

consumers price 

Wholesalers’ share 

in consumers price 

Farias’ share in 

consumers price 

Retailers’ share in 

consumers price 

I 100 - - - 

II 68.75 8.75 22.5 - 

III 68.75 31.25 - - 

IV 68.75 6.25 - 25 

V 81.25 - 18.75 - 

Source: Field survey, 2018 

 

Table 7. Constraints faced by dairy farmers   
 

Constrains PCI Rank 

High price of dairy feed  141 1
st
 

Unavailability of dairy milk market 86 2
nd

 

Lack of uninterrupted electricity  79 3
rd

 

Scarcity of quality breeds 77 4
th
 

Lack of uninterrupted water supply 74 5
th
 

Low quality of feed 72 6
th
 

Scarcity of medical facilities 65 7
th
 

Housing cost 63 8
th
 

Unavailability of storage facilities 63 8
th
 

Insufficient training facilities 60 9
th
 

Difficulty in milk transportation 54 10
th
 

Source: Field Survey, 2018 
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Table 8. Constraints faced by market intermediaries 

 

Problems  Market intermediaries (n=20) 

Retailers Wholesalers Sweet shops 

Unstable political condition 1
st
 6

th
 1

st
 

Low bargaining power  2
nd

 1
st
 2

nd
 

Price fluctuation 3
rd

 2
nd

 3
nd

 

Insufficient credit facilities 4
rd

 4
th
 4

rd
 

Frozen transportation    5
th
      3

rd
            6

th
 

Unavailability of storage facilities    6
th
      5

th
            5

th
 

Source: Field Survey, 2018 

 

 

3.6 Problems faced by dairy farmers 

Problems faced by dairy farmers in their day to 

day operations were ranked on the basis of PCI 

value calculated from the responses of farmers. 

The PCI value of 11 selected problems ranged 

from 54 to 141 where high price of dairy feed 

occupied first most severe problem on the basis 

of highest PCI which was in the findings of 

Uddin et al. (2012) too (Table 7). Though the 

production of dairy milk is on an increasing 

trend, dairy farmers still have to suffer a lot due 

to unavailability of structured milk market and 

this was considered as second most severe 

problem to farmers with a PCI value of 86 which 

supports Uddin et al. (2012). Most of the dairy 

farms have foreign breeds along with local ones 

and intensive care is required for them. Farmers 

have to arrange water pump, fan, light for rearing 

of these breeds. Load shedding is very common 

scenario in Dhaka city which appeared as third 

important problem to dairy farmers. Low 

productivity due to lack of quality breeds is the 

major hurdle in development of dairy sector.  

 

Though Bangladesh government has started 

artificial insemination program in every upazila, 

few farmers are yet to have the fruit of this 

program. According to respondents, daily 

operations of the farms were hampered due to 

lack of uninterrupted water supply in Dhaka. 

Farmers had to face difficulty in getting quality 

feed and timely veterinary services for their 

farms and these constraints were ranked 6
th

 and 

7
th
 respectively on the basis of response (Table 

7). Being capital intensive nature, dairy farming 

requires huge fixed cost to initiate the business 

and farmers were unable to store raw milk due to 

unavailability of preservation facilities. Without 

adequate financial support, it was impossible for 

them to establish own preservation plants. Both 

the problems got same PCI and ranked 8
th
 in 

severity ranking. Farmers didn’t get necessary 

training facilities regarding dairy farming and 

they had to face difficulty in transporting raw 

milk from farms to consumers. All these factors 

deterred dairy farms to flourish. 

 

3.7 Constrains faced by market intermediaries 

Most of the market intermediaries’ such as 

retailers, wholesalers, and sweet shoppers 

suffered similar types of factors which were 

ranked on the basis of severity to them in their 

operational procedures. Unstable political 

condition was the most acute problem to retailers 

and sweet shoppers where low price of product 

was most severe constraint to wholesalers in 

distributing milk in the market (Table 8). Price 

fluctuation was another major problems to 

market actors along with low bargaining power. 

Similar to most agricultural products, price of 

raw milk and milk products fluctuates due to 

high perishability. Lack of adequate access to 

credit made it difficult for middlemen to invest 

in business. Frozen transportation is mandatory 

for milk products to maintain the quality. 

Insufficiency of this facility was relatively severe 

to wholesalers than retailers and sweet shoppers. 

Unavailability of large scale storage facilities 

was the prime factor behind price fluctuation and 

low price of dairy products.   
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4. Conclusions  

 

Dairy sector reducing unemployment by creating 

entrepreneurs as involvement of educated young 

generation is increasing in this sector.  The study 

findings indicate that almost all of the market 

actors were middle aged and literate. Eighty 

percent income was generated from dairy 

farming which was the main profession to half of 

the farmers. Three fourth of the dairy farmers 

had their own farm. Self-fund and credit from 

bank or NGO were their source of capital. Most 

of the farms were initiated with less than BDT 2 

lac. Selection of appropriate cattle breeds and 

distribution channels can help to flourish this 

sector. Farmers preferred Australian breed to 

other breeds. Average quantities of milk 

distributed and their price varied over different 

channels. Farmers and wholesalers received 

highest share in case of direct sale to final 

consumers. To ensure sustainable development 

of dairy farms and milk distribution system, 

collective effort is required to minimize the 

problems confronted by market actors. 

Reasonable price of quality feed, stable price of 

milk, easy access to credit, and establishment of 

milk processing plants can attract more people in 

dairy farming. Training on adoption of advanced 

technology and artificial insemination can 

minimize the knowledge gap among farmers. 

Sufficient storage facilities, processing plants 

and stable political condition can reduce the 

price fluctuations of milk. This sector creates 

huge employment opportunities and alleviates 

poverty and malnutrition. Impact of different 

policy initiatives on dairy sector can be assessed 

for further understanding of sustainable 

development of this sector. 
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